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WHY THIS COURSE?

In today’s highly competitive and fast-changing world, mastering how to market
medical and pharmaceutical products is a key to sustainable success. This program
equips professionals with practical tools, strategic insights, and global marketing
trends tailored to the healthcare sector.

KEY LEARNING OBJECTIVES:

+ Understand the 5 practical steps of marketing planning.

« Master strategic and tactical marketing techniques.

« Apply real-world case studies from the Middle East and global markets.
« Learn Flanking & Guerrilla Marketing strategies.

« Use digital tools for campaign success and customer retention.

STRATEGIC FOCUS:

« Smart planning across the product life cycle.
« Launch, grow, and defend product market share.

« Make strategic decisions for declining products.

WHO SHOULD ATTEND:

+ Medical marketing professionals

+ Product managers & brand leaders

« Pharma & medical equipment entrepreneurs

« Pharmacy students seeking practical exposure

« Sales specialists in the healthcare field

WHY THIS COURSE STANDS OUT:

« Delivered by Dr. Mostafa Nawareg, international marketing expert and author.
« Combines academic rigor + field-proven strategies.
+ Includes AUC professional certification.

« Hands-on analysis of 200+ successful campaigns.
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